
LANGLEY COMMUNITY
FARMERS MARKET
MAKE IT.   BAKE IT.   GROW IT. 

SPONSORSHIP 
PACKAGE

Help support your community by signing on as a sponsor or community  part-
ner with the Langley Community Farmer’s Market! 

We have   sponsorship options for everyone!

FROM THE LANGLEY COMMUNITY 
FARMER’S MARKET BOARD OF DIRECTORS

21177 Fraser Hwy,  
Langley, BC V3A

board@lcfm.ca
www.lcfm.ca
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The  Langley  Community  Farmer’s Market is a 
registered non-profit society with the BC So-
cieties  Act.  We  are  operated  by a volunteer 
Board of Directors and two part-time staff 
members. In addition to our volunteer Board 
and our part-time team, we rely heavily on 
weekly volunteers to help with the logistics 
and operations of our Wednesday market.  
 
After a hiatus in 2020 and a successful re-
launch in 2021, the LCFM Board of Directors 
is re-engaging with our community for fun-
draising opportunities so we can continue 
to grow our market and connect Langley’s 
“makers, bakers, and growers” with the lo-
cal community. 

SUCCESS COMES  
FROM GREAT  

PARTNERSHIPS

INTRODUCTION
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SCAN THE QR CODE 
TO LEARN MORE 
ABOUT THE BCAFM 
NUTRITION COUPON 
PROGRAM ON OUR 
WEBSITE LCFM.CA
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ABOUT US
The Langley Community Farmer’s Market operates in Langley on Wednesdays from 
June to September. Our 3:00PM - 7:00PM market runs at Derek Doubleday Arbo-
retum on Fraser Highway, and showcases a diverse selection of Langley’s Markers, 
Bakers, and Growers. 

Our objectives over the next 3 years strive 
to better serve our community, and our mak-
ers, bakers, and growers. They are:

OuR HISTORY

OUR OBJECTIVES

The Langley Community Farmer’s Market 
started as a small intimate market in 2009 at 
the Kwantlen Polytechnic University Cam-
pus in Langley. LCFM operated for 10 years at 
the Campus, until the Board opted to take a 
planned hiatus in 2020 for strategic planning in 
an effort to better serve our community. 
 
After extensive research and coordination with 
the Township of Langley and our community 
supporters, the Langley Community Farmer’s 
Market relaunched at Derek Doubleday Park in 
2021. Despite the challenges Farmer’s Markets 
faced navigating the COVID-19 Pandemic, a 
new location, and a new Market Manager, the 
Market had a successful season and became a 
weekday fixture in Langley. 

After an overwhelmingly positive response to the relaunch of the Langley Community Farmer’s Market, our 
Society is shifting focus to growing our market to include more of our local artisans and farmers. 

The Langley Community Farmer’s Market is a 
proud user of the BCAFM Nutrition Coupon 
program. The nutrition coupon program pro-
vides easier access to nutritious, nourishing 
food. Scan the QR code above to learn more. 

Expand awareness of the BCFAM nutrition 
coupon program, which helps lower income 
families access farm fresh vegetables, dairy, 
and protein at the Market. (LCFM is the third 
largest utilizer of nutrition coupons in all BC) 

Increase our network of makers, bakers, and 
growers in the community

Increase signage and marketing for more vis-
ibility of our market 

Increase our fund raising initiatives so we can 
better serve our community 
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VISION & VALUES
At the Langley Community Farmer’s Market, our goal is to cre-
ate a bridge between Langley’s farmers and producers, and the 
general public. We want to support our community, and cre-
ate a shared vision with community partners for a strong local 
economy. 

Our VISION

E c o n o m y Operation Education

Our MISSION

“Our vision is to ensure the residents of 
Langley have access to locally grown and 
produced food.” At the Langley Community 
Farmer’s Market, all of our goals come down 
to this vision. Having locally grown, sustain-
able food from local producers is better for 
our clients, better for our farmers, better 
for our economy, and better for our planet. 
Through consistent engagement with our 
community, advertising, fund raising, and 
strategic planning, we will continue to meet 
this vision throughout the 2022 season.  

The Langley Community Farmer’s Market 
Society is a community asset now and into 
the future. The heart of LCFMS is to provide 
access to the local “make it, bake it, grow 
it” community.” This mission statement en-
compasses everything that the LCFMS as-
pires to be. Connecting our local residents 
with the artisans, farmers, and producers 
that work tirelessly to create nourishing, 
sustainable foods and products is at the 
heart of our society, and will continue to be 
the focus of our society into the future. 

We strive to operate a 
market that creates op-
portunities for these lo-
cally grown producers and 
customers to interact with 
each other, and experience 
a mutually beneficial rela-
tionship. 

At the Langley Communi-
ty Farmer’s Market Society, 
one of our main purposes 
is to contribute to the 
economic viability of local 
farms, cottage industries, 
and small businesses that 
make, bake, or grow their 
own products. 

To offer opportunities for 
public education in rela-
tion to areas such as nutri-
tion, sustainable agricul-
ture, the local economy, 
and the environment. 
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ABOUT THE 2022 MARKET

The 2022 Langley Community Farmer’s Market 
will be launching on Wednesday, June 1st at 
3:00PM. Don’t miss this opportunity to support 
your local community through sponsoring vari-
ous activities and events at the 2022 season! 

Our team has been hard at work sourcing a diverse and 
premium blend of local artisans and producers for the 2022 
season. Now, we’re engaging the local Langley community 
to discuss opportunities for partnerships and sponsorships 
to help further our mission, vision, and goals of providing lo-
cally grown and produced food to the Langley Community!  
 
Before we break down our sponsorship categories, we 
want to provide you with some information on how many 
vendors attend the market on a weekly basis, what our so-
cial media following is, and what our overall demographic 
is for the Langley Community Farmer’s Market. 
 
Thank you for taking the time to consider spon-
sorship with our non-profit Farmer’s Market. 
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ABOUT THE 2022 MARKET

The Langley Community Farmer’s Market re-
launched in 2021 with approximately 30 weekly 
vendors. Due to COVID restrictions, we were re-
quired to keep our vendor base small. As restric-
tions ease, we are excited to expand our vendor 
base to include more of the local producers from 
the Langley Community. 

In 2021 with approxi-
mately 30 local makers, 

bakers, and growers

Throughout our 2021 season, 
our team performed a variety 
of surveys to better understand 
the demographics of our pa-
trons. 
 
Attendees of the LCFM can pre-
dominately from Langley, but 
also Surrey, White Rock, Ab-
botsford, Delta, and Coquitlam. 
There were a variety of trends 
among our patrons, includ-
ing a desire to support the lo-
cal economy, sourcing of farm 
fresh local food, meal options 
from food trucks, and access to 
specialty products that aren’t 
in store such as locally made 
salad dressings, cutting boards, 
stained, glass, and more. 

The Langley Community Farm-
er’s Market helps connect pa-
trons and vendors on a weekly 
basis, growing their businesses 
and satisfying consumer needs. 

THE LANGLEY COMMUNI-
TY FARMERS MARKET OF-
FERS A DIVERSE GROUP OF 
VENDORS AND PATRONS.

1.8k 
PATRONS
PER MONTH
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YOUR VISIBILITY

3,000+ Instagram followers

3,100+ TWITTER FOLLOWERS 700+ NEWSLETTER SUBSCRIBERS

1. 

3. 

2. 

4. 

Our Instagram is always buzz-
ing with  engagement from local 
community members. As a spon-
sor, we would proudly promote 
you on our instagram posts and 
stories. 

Our Twitter provides us with the 
ability to communicate quickly 
and frequently with our audience 
about everything happening with 
our market on market day. We 
would be thrilled to promote you  
as a sponsor on our Twitter. 

Reach a new audience through the Langley Com-
munity Farmer’s Market social media and e-mail. 
At LCFMS, we have a combined audience of over 
13,000 people through our Instagram, Facebook, 
Twitter, and e-mail campaigns. 

Newsletters are one of the many 
ways we communicate with our 
patrons and the local Langley 
Community. As a sponsor, we will 
ensure you have premium visibil-
ity on our newsletters. 

Our Facebook has  a well engaged 
community of patrons who fol-
low our page for information on 
upcoming events, vendors, and 
more! We will proudly promote 
sponsors on our Facebook page.

GET EXPOSURE IN YOUR  
LOCAL COMMUNITY

6,400+ FACEBOOK FOLLOWERS

A breakdown of our audience are listed below. Part-
nering with the Langley Community Farmer’s Mar-
ket society not only gives you the opportunity to 
support local, it also gives you the chance to en-
gage face-to-face with potential customers direct-
ly at the Market in your own stall (included in your 
sponsorship fee), and benefit from social media 
campaigns with a large and diverse demographic. 



Food Trucks 
LCFMS also supports Food Truck busi-
ness owners by providing them an out-
let to sell their delicious ready-to-eat 
meals to patrons at the market. 
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 LCFMS HELPS OUR ECONOMY Farm Fresh Produce

Local Proteins

Baked Goods 

Artisan Goods 

Combined potential audience 
across our social media plat-
forms on Facebook, Insta-
gram, Twitter, and E-mail

As a sponsor for Langley Community 
Farmer’s Market, we will promote you 
across our e-mail campaigns 

At the Langley Community Farmer’s 
Market, we showcase fresh in-season 
produce from our local farmers! Our 
shoppers care about where their food 
comes from, and supporting local is a 
part of their regular routine. Our patrons 
can stock up weekly on a variety of prod-
ucts from rhubarb, to carrots, to greens. 

Local protein Farmers and producers 
have the opportunity to sell and pro-
mote ready-to-eat, or raw proteins

Bakeries and small businesses have the 
opportunity to sell their ready-made 
goods to patrons

Artisan’s are a core part of our “Make it, 
bake it, grow it” philosophy. The Langley 
Community Farmer’s Market supports 
local artisans by connecting them with 
their customers to sell items such as 
pottery, stained glass, wood working, 
knitted clothing, soap, and more. 

The Langley Community Farmer’s Market 
is good for the economy. We help provide 
an avenue for small business owners in the 
food industry, farming industry, and arts 
industry to connect with their customer 
base and grow their business. 

Sponsoring the Langley Community Farmer’s Market directly helps the local Langley economy. Did you 
know, since the Market’s inception in 2009 - LCFMS has helped infuse $2.8 Million back into the local econ-
omy? By supporting our local makers, bakers, and growers, we’re helping local businesses owners. Please 
review the information below, and consider sponsoring the Langley Community Farmer’s Market. 

In the 2021 season, our vendor base was 
curated to include a combination of fresh 
farm products, prepared foods, alcohol, 
and artisan goods. In our short season, 
the market successfully generated almost 
$80,000 dollars for these small business 
owners and farmers. 

Here is an interesting statistic:
 
When you shop locally, for every $100 
spent, $73 dollars of it remains in the local 
economy. When you compare that to not 
shopping locally (where only $43 of the 
$100 remains in the local economy), shop-
ping local is a no brainer! *

This is one of the many reasons LCFMS 
strives to continue the connections with 
our local producers, and our community 
members. 

13,000+
2.8

MILLION INTO THE 
LOCAL ECONOMY 

SINCE INCEPTION in 2009

$

*Source: Civic Economics 
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SPONSORSHIPS

As a locally-owned business and a Market Day Sponsor, you will be 
able to set up a booth at the market, for one market day. This will al-
low you to network with other market vendors, provide market shop-
pers with information on your business, and receive brand visibility! 
 

MARKET DAY SPONSORS - $100

ACTIVITY SPONSORS - $40*

Schedule Time: 3PM-7PM

Schedule Time: 3PM-10PM

O 
P 
T 
I 
O 
N 
 1

Gain visibility for your restaurant by preparing one of your signature 
dishes! Teach a crowd of eager patrons how to build a succulent garden 
using plants from your nursery! Organize an afternoon of scrapbook-
ing or card making! Being an activity sponsor promotes your business! 

* Or $1,000 for the entire season

O 
P 
T 
I 
O 
N 
 2

•   10 X 10 Booth Space in a prime location for the full duration of the market day
•   Ability to promote your business, products, and services
•   The option to rent a tent, table, and chairs
•   Recognition as the Market Day Sponsor as a Thank-You for your contribution
•   Advice from the LCFM on how to make best utilize your space.
•   Mention in the LCFM newsletter
•   A shout-out on LCFM Social Media the week before, and the week after
•   The LCFM will direct patrons to the Market Day Sponsor booth with signage

• 10 X 10 Booth Space in a prime location for the full duration of the market day
• Ability to promote your business, products, and services
• Tent, table, chairs, and/or use of the Market kitchen
• The ability to sell your products and services at your demonstration
• Advice from the LCFM on how to make best use of your space.
• Mention in the LCFM newsletter
• A shout-out on LCFM Social Media week before MARKET, and the week after
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There are a broad range of opportunities to be a corporate sponsor 
with LCFM. As values vary greatly depending on the sponsorship 
agreement, visibility for our sponsors will be worked out on a case-
by-case basis. At the very least, corporate sponsors can expect a 
mention in our newsletter, a social media shout-out, and their logo 
on our sponsor page on our website. Other examples of visibility 
would include signage, labeling on physical infrastructure, and/or 
verbal recognition at events. Examples include: 

There are a wide range of options available for businesses that 
would like to consider being an In-Kind sponsor for the Langley 
Community Farmer’s Market! Depending on the value of the prod-
ucts or services you are donating/sponsoring, recognition and vis-
ibility will also vary greatly. The LCFM values our sponsors, so we 
will be happy to discuss recognition options with you. At the very 
least, In-Kind sponsors can expect their logo on our website. Ex-
amples include: 

CORPORATE SPONSORS

In-KIND SPONSORS

Schedule Time: VARIES

Schedule Time: VARIES

GROW YOUR BUSINESS 
WHILE SUPPORTING LOCAL

O 
P 
T 
I 
O 
N 
 3

O 
P 
T 
I 
O 
N 
 4

• A children’s booth at the market
• Market Equipment or Infrastructure
• Materials or Services for our annual fundraising GALA
• Alcohol and/or Servers AT FUNDRAISING EVENTS
• Equipment OR DECOR Rentals

• Print Material
• Professional Services and/or Expertise
• Cleaning Services
• Marketing Materials
• Communication EXPERTISE 
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WHY SPONSOR US?
SPONSORING THE LANGLEY COMMUNITY FARMERS MARKET IS a unique way to engage a 
new audience and support your local community

When consumers shop locally, it helps support small 
businesses, and it helps generate significant revenue 
for our own local economy. By sponsoring the Langley 
Community Farmer’s Market, you will help generate 
income needed for marketing, signage, staffing, and 
more. Having more visibility in our community means an 
increase in vendors, and an increase in local shoppers!  
 
Here are 5 reasons shopping locally is important, and 
how your support of the Langley Community Farmer’s 
Market can directly benefit the Langley economy: 

I love everything about the market. The fresh food the farm-
ers the vendors and the diversity of products available. Go get 
your fruits and vegetables there and support local community.

- A Local patron, Jeanette

SHOPPING LOCAL keeps money in the community

LOCO BC recently performed a powerful study that 
showed even a small 10% shift in consumer behaviour 
towards spending local would create 14,150 jobs, while 
keeping $4.3 billion within the BC economy. 

KEEPING PEOPLE IN OUR SMALLER COMMUNITIES

In the province of British Columbia, 60% of the population 
lives either in Metro Vancouver, or Greater Victoria. As urban 
areas continue to grow and rural populations continue to 
decline, small businesses and farms can face challenges.  
 
By supporting the Langley Community Farmer’s Market, 
you’re helping provide an avenue for many of these busi-
ness owners to reach their customer base and increase 
their brand awareness. 
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When consumers shop locally, they are helping 
to reduce their carbon footprint and slow pollu-
tion. Not only does buying local meat, produce, 
and dairy mean fresher, more delicious products, 
it also helps to reduce fossil fuel usage. 

Thank you for taking the time to review our sponsorship package. We appreci-
ate your time and consideration. If you have any questions at all, or if you would 
like more information on any of our sponsorship opportunities, please do not 
hesitate to reach out to the Langley Community Farmer’s Market Board of Di-
rectors at board@lcfm.ca. Thank you. 

SUPPORTING THE LANGLEY COMMUNITY 
FARMERS MARKET ALSO HELPS SUPPORT 
THE BCAFM NUTRITION COUPON PROGRAM

The Farmers’ Market Nutrition Coupon 
Program (FMNCP) is a healthy eating ini-
tiative that supports farmers’ markets and 
strengthens food security across British 
Columbia. Community partner organiza-
tions provide coupons to lower-income 
families, pregnant people and seniors par-
ticipating in their food literacy programs. 
Coupons can be spent at all BCAFM mem-
ber farmers’ markets that participate in the 
FMNCP, and can be used to purchase veg-
etables, fruits, nuts, eggs, dairy, cut herbs, 
meat and fish.

Each household enrolled in the program is 
eligible to receive a minimum of $21/week 
in coupons. The program runs throughout 
the summer months when produce is most 
abundant across the province.

THE BCAFM NUTRITION COUPON HISTORY: 

The Farmers’ Market Nutrition Coupon 
Program began in 2007 as a pilot project 
operating in each of the regional health 
authorities. The Ministry of Health be-
gan funding the program in 2012. The 
program successfully expanded from 
2012-2014 and has been in full opera-
tion since 2015. It has continued to grow 
since and now serves over 79 communi-
ties and reaches over 15,000 families, 
seniors and pregnant people from over 
5000 households in BC.

By supporting the LCFMS, you are help-
ing to connect people with food through 
the nutrition coupon program. 

SHOPPING LOCAL IS BETTER FOR THE ENVIRONMENT

The farmers, producers, artisans and bakers at 
the Langley Community Farmer’s Market are local 
people. They are your neighbours, friends, and 
family. When consumers have the ability to shop 
locally, it helps to increase a sense of community.

SENSE OF COMMUNITY

Local business owners employ local families. 
When consumers support local langley small 
businesses, this money is infused back into local 
sports teams, local education, and local activi-
ties.

SUPPORT THE CHARACTER OF YOUR COMMUNITY

In Summary, 
When consumers have the option to 
support local businesses through av-
enues like Farmer’s Markets, it benefits 
the Langley community as a whole. By 
supporting the LCFMS through sponsor-
ship opportunities, you are helping to 
fuel our local economy, support small 
businesses and farmers, aid in the reduc-
tion of fossil fuels, help build a sense of 
community, and supporting the bones 
of the Langley community as a whole. 

This information and statistics are from Small 
Businesses British Columbia, and can be reviewed 
in depth on their website at smallbusinessbc.ca
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TERMS & 
CONDITIONS

Revision
Changes to your sponsorship package such as date changes, activity revi-
sions, or modification to sponsorship level can be made up to 14 days prior 
to your sponsorship. 

Cancelation
Cancellation can be made up to 14 days in advance. As the Langley Com-
munity Farmer’s Market will be promoting your sponsorship as part of your 
sponsorship package, cancellation after 14 days can not be accommodated. 

Sponsorship Agreements
Our sponsorship agreements may vary on a case to case basis. However, we 
will ensure our sponsors each have a well defined scope of details in writing 
well in advance of your sponsorship date. 

Delivery Time
The Langley Community Farmer’s Market runs every Wednesday through the 
summer months from 3-7PM. To make the most of your experience as a spon-
sor at the market, we recommend you show up in advance of the 3PM start 
time to set up so that you are ready to network as patrons arrive. 

Support
We value our sponsors. Our team is here to give unlimited support to our 
sponsors with any questions, concerns, or feedback they may have. Please 
do not hesitate to reach out to our team at any point, and we will be thrilled 
to ensure you have all of the information you need. 
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AGREEMENT FORM

Sponsor Name

Company Name

E-Mail

Signature

Sponsorship Package

Company Address

Phone

Thank you for your participation!

Please fill this form

Our team will be in touch shortly to discuss available dates for 
your sponsorship. We look forward to working with you!


